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WHAT ARE THE TRENDS AND HABITS IN SWCESMBVERCE?

The B2Cstudy conducted by the Universityof Applied Sciencesn Business
Administration Zurich(HWZ), inpartnershipwith Swiss Postaddresseghis question.

Thedata was collectedin June 2018 via a quantitative onlineguestionnaire Over
12,000 people from all language regions of Switzerlandparticipated in the study.
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SAMPLESTRUCTURE

Language

German | 72%
French | 21%
Italian | 7%
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Age

upto 24 |4% 45-54 | 25%
25-34 | 10% 55-64 | 21%
35-44 | 18% 65+ | 22%

Sex

Female | 51%

Male | 49%



HOW OFTEN DO YOU SHOP ONLINE?

More than 70% of Daily
respondents shop

online at least every

month or more often.

)

3%

Every six months

‘)

18%
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Weekly

‘>

19%

Annually

o)

4%

Monthly

52%
Never
/)
4%



WHY DO YOU BUY ONLINE?

82% of respondents | am not restricted by

appreciate the flexibi- opening hours.

lity of time shopping
on the Internet affords

them.

There is a bigger range

82%

of products.
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66 %

It is more convenient

than buying in a shop.

56 %

I can have my shopping
delivered to my door.

81%

I can find and compare
the offers more easily.

76%

The prices are lower.

36%



HOW IMPORTANT ARE THE FOLLOWING CRITERIA TO YOU WHEN SHOPHNEZ Ol

Overall, respondents Appropriate payment Free shipping ... and «free shipping»
rate criteria such as process (80%) as important.
«appropriate payment
process» (89%) ...
89% 80%
Free returns Customer service Choice of shipping Product reviews Shop certification
options
77% 70% 62% 60% 58 %
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WHAT PRODUCTS DO YOU BUY MOST OFTEN ONLINE?

Travel Event tickets Books, music, films Clothing
68% 63 % 59%
Computers, Sporting goods Toys Food Furniture

electronic devices

‘& (a (a (a) [(a

42 % 23% 20% 8% 8%
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WHICH OF THESE PRODUCTS DO YOU BUY MOST OFTEN USING YOUR

SMARTPHONE?
Travel Event tickets
‘' (&
32% 32%

Computers, Sporting goods
electronic devices

‘a) (a

16% 14%
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Books, music, films

29%
Toys
‘a
12%

Clothing

Food

12%

In-app purchases

‘>

20%

Furniture

a

6%



WHICH OF THESE PRODUCTS DO YOU BUY MOST OFTEN USING YOUR TABLET

Travel Event tickets Books, music, films Clothing Computers,
electronic devices

43 % 43% 39% 27 %
Sporting goods Toys In-app purchases Food Furniture
‘e (a (a (a) [a)
21% 19% 18% 16% 12%
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ON WHICH OF THE FOLLOWING VIRTUAL MARKETPLACES DO YOU SHOP?
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