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WHAT ARE THE TRENDS AND HABITS IN SWISS E-COMMERCE?

The B2C study conducted by the University of Applied Sciencesin Business 
Administration Zurich(HWZ), in partnershipwith Swiss Post, addressesthis question.

The data was collected in June 2018 via a quantitative online questionnaire. Over 
12,000 people from all languageregionsof Switzerlandparticipated in the study.
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SAMPLE STRUCTURE
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HOW OFTEN DO YOU SHOP ONLINE?
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WHY DO YOU BUY ONLINE?
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HOW IMPORTANT ARE THE FOLLOWING CRITERIA TO YOU WHEN SHOPPING ONLINE?
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WHAT PRODUCTS DO YOU BUY MOST OFTEN ONLINE?
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WHICH OF THESE PRODUCTS DO YOU BUY MOST OFTEN USING YOUR 
SMARTPHONE?
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WHICH OF THESE PRODUCTS DO YOU BUY MOST OFTEN USING YOUR TABLET?
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ON WHICH OF THE FOLLOWING VIRTUAL MARKETPLACES DO YOU SHOP?


